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HIGH-TECH APPEAL DRAWS RECORD APPLICATIONS
FOR UNIVERSITY OF DAYTON FIRST-YEAR CLASS
DAYTON, Ohio -For the third consecutive year, the number of applicants to the
University of Dayton hit a record high, with 7,493 prospective students applying for enrollment
at UD this fall. That's a 4 percent increase over last year, and a 14 percent increase over 1998.
UD will welcome 1,778 new students when classes start Aug. 23, just about matching
last year's class of 1,775.
The record numbers are a continuing endorsement of the University's commitment to
technology-enhanced education that is balanced by personal attention, said Chris Munoz,
associate provost for enrollment management. The first-year class will be the second to
purchase or lease a computer through UD, with the annual cost factored into each student's
financial aid determination.
One sign of the tech-savvy pool of students is the way they applied. Fifty-seven percent
used the University's Web site to apply online, an increase over the 50 percent who applied
online last year and the 28 percent who applied online in 1998, the first year the service was
available. A national survey released this summer shows 35 percent of college-bound students
app1y online.
"Most importantly, this is the second year in which we have evidence that our
investment in creating a technology-rich learning environment is paying off," Munoz said.
"Students and their families are finding the University of Dayton's portfolio of academic
programs and collegiate experience to be very appealing."
He credits the continuing robust economy as one factor contributing to UD's favorable
numbers for the fall, but also notes the "slight decline in demographics. Fewer students
graduated from high school than a year ago."
UD has been named the top wired university in Ohio and the most wired Catholic
university in the nation by Yahoo! Internet Life's annual"Most Wired Colleges" survey of
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universities and colleges. The University ranked 21st overall.
UD is among a fraction of universities {11 percent nationally) that requires students to
own computers. The first-year students who report to campus for orientation Saturday, Aug. 19,
will find in their rooms Tangent computers fully loaded with the same Microsoft and Lotus
software their professors use. About 90 percent of faculty members are using the basic tools of
technology- e-mail, Web sites, threaded discussions and list serves- in their classes.
Of the 7,493 who applied, UD accepted 79 percent, or 5,948. Academic scores are on par
with last year's class, with an overall average 25.1 ACT score compared to last year's average
24.8 and average 1,146 SAT score compared to last year's 1,153 average. The national ACT
average is 21, and the national SAT mean is about 1,000.
Sixty-eight African-American students will enroll as freshmen, down slightly from last
year's 74. Forty members of the class are Hispanic, compared to 44 Hispanic students in last
year's class. Twelve international students will join the class, an increase from 7last year.
Majors showing gains include exercise science and fitness management, music therapy,
visual communication design, psychology, communication, pre-law, sports management,
biology and pre-medicine.
UD's traditional markets continue to dominate the fall class. Sixty-one percent of the
students are from Ohio, followed by lllinois, Indiana, Kentucky, Pennsylvania, Missouri,
Michigan, New York and Wisconsin. Fifty-three percent of the incoming class is female and 47
percent is male. The male-female ratio remains unchanged from last year.
-30For media interviews, contact Chris Munoz at {937) 229-3717 or via e-mail at
munoz@udayton.edu.
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